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Warwickshire, United Kingdom, August 2009 
Eyeful Presentations, a leading international 
presentation consultancy, has called for 
companies to invest more time and effort in the 
development of their corporate presentations to 
avoid “The Presentation Paradox”.  The term 
“Presentation Parado ” e plains the mismatch“Presentation Paradox” explains the mismatch 
between potential upside of a well received 
presentation versus the amount of time invested 
in the creation, refinement and rehearsal of such 
a presentation.

“The impact of the “Presentation Paradox” on 
businesses can be devastating!” Simon Morton, 
Eyeful’s Managing Director explains, “It can 
range from lost business and revenue through to 
a speedy erosion of a companies hard earned 
market position”.

In the survey Eyeful found that the majority ofIn the survey, Eyeful found that the majority of 
businesses were guilty of a lack of investment in 
their presentation collateral particularly their 
sales presentation.  With over 30,000 
presentations given every day in the world1, the 
survey revealed 46% of companies considered 
PowerPoint as their most important sales tools 
yet a staggering 72% of all businesses did not 
regularly review their presentations.

1 Microsoft Corporation
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heir sales presentations
“In short, businesses are leaving their most 
valuable sales tool unchecked and open to 
abuse” added Morton, “This laissez faire 
approach would not be allowed to happen with 
other sales collateral so we’re appalled that 
business critical presentations are suffering such 
a fate!”a fate!”

In the last 5 years, Eyeful Presentations has 
transformed the way companies use and view 
PowerPoint presentations through their 
“Presentation Optimisation” process.  Their 
customer base includes blue chip clients like 
Microsoft, Adobe, Eli Lilly and Unilever managed 
from their offices in the UK and US. 

For further information, Eyeful Presentations 
have published a white paper examining the 
impact of “The Presentation Paradox” on 
businesses This document can be requestedbusinesses.  This document can be requested 
via a dedicated website: 
www.presentationparadox.com

A sample of 100 companies in the UK ranging in 
size from 1 to 1000 employees were contacted.  
The survey asked them to outline how 

About the survey

PowerPoint was used PowerPoint in their sales 
process as well as being queried how often the 
material was maintained or reviewed.

Further information is available on this survey 
upon request.



About Eyeful Presentations –
www.eyefulpresentations.co.uk

In the Spring of 2003, Simon Morton founded 
Eyeful to provide presentation services toEyeful to provide presentation services to 
businesses looking to improve the way they 
share information with their most important 
audiences – their prospects, customers, 
employees & shareholders.  

The company firmly believes that key to their 
i th i i h f dd isuccess is their unique approach of addressing 

the entire presentation process through their 
“Presentation Optimisation” methodology.  This 
holistic approach ensures that clients’ 
presentations are made more effective, not just 
“prettier”.

k

Their work varies from high impact conference 
decks through to interactive credentials and pitchdecks through to interactive credentials and pitch 
presentations – all created in PowerPoint to 
ensure complete flexibility and control by the 
client.  This approach of “open source” 
presentation development mixed with ground 
breaking design means that Eyeful now boasts 
an impressive client base including major 
corporations like Microsoft, Adobe, Eli Lilly and 
Unilever.



Just how is PowerPoint being us
in the UK today?

A sample of 100 companies in the UK ranging in size
survey asked them to outline how PowerPoint was u

The survey was conducted by Eyeful Presentatio

Of the 100 companies surveyed, 95% of 

survey asked them to outline how PowerPoint was u
being queried how often the material was maintained

The extent of usage

respondents used PowerPoint within their 
business with just over 30% of people using it 
every single day. 

Of the 95% of respondents who use PowerPoint, 
83% used it in face to face presentations.  73% 
of people used it to present to customers whilst 

How is it used?

p p p
72% saw it as a “key sales tool” for presenting to 
prospects. 

Management of PowerPoint
A staggering 52% of the “owners” of the content 
within organisations have had no formal training 
on PowerPoint or presenting. This trend, termed 
“The Presentation Paradox” by Eyeful 
Presentations, is further demonstrated with an 
enormous 72% of people only reviewing and

Management of PowerPoint

enormous 72% of people only reviewing and 
updating their presentations on an ad hoc basis. 

For further information on the survey, please contact 
Eyeful’s press contact, Joanne Eames, on 0845 056 
8528 or via jeames@eyefulpresentations co uk8528 or via jeames@eyefulpresentations.co.uk
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For further information on “The Presentation 
Paradox”, please refer to the White Paper published 
by Eyeful Presentations Ltd This document can be

process

by Eyeful Presentations Ltd.  This document can be 
requested by contacting Eyeful on 0845 056 8528 or 
via a dedicated website: 
www.presentationparadox.com


